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By Armstrong, Gary; Kotler, Philip

Prentice Hall, 2014. Book Condition: New. Brand New, Unread
Copy in Perfect Condition. A+ Customer Service! Summary:
This title is intended for use in undergraduate principles of
marketing courses. It is also suitable for those interested in
learning more about the fundamentals of marketing. The brief
text introduces marketing through the lens of creating value
for customers. With engaging real-world examples and
information, the book shows students how customer value -
creating it and capturing it - drives every effective marketing
strategy.
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Merely no words to describe. I have got study and i am confident that i am going to planning to go through yet again
once again in the foreseeable future. You will like just how the writer compose this publication.
-- Deva nte Schm itt   

Complete guideline! Its this sort of excellent read. I could comprehended every little thing out of this written e
publication. Its been designed in an remarkably easy way and it is only right aDer i finished reading this publication by
which really transformed me, affect the way i think.
-- Pr of . Sha nie Schinner  Sr .        
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